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A Study on the Tourism Motivation based
Segmentation on Destination Selection Attributes:
A case of Sunhuli, Jeju Province

Lee, Jin-Hee*

The Jeju Island economy has traditionally been supported by primary
industry, agriculture and fishing, tourism but the living condition of the
rural populations has relatively become weak, and these poor living
conditions urge farmers to leave their hometown. Sunhulli as a World
Natural Heritage Village has beautiful landscape, horse ranch and
orange farm, But their living conditions are poor too, it is necessary to
provide revitalization of rural economy.

This study deal with the tourism attributes based on tourism
motivation to Sunhulli in Jeju Island. And it will be find out
throughout the cross analysis of tourism motivation factors and tourism
attributes factors. With 292 effective responses gathered from an on-site
survey. The statistical analysis of the data was conducted using
techniques of frequency analysis, factor analysis, discriminant analysis,
cluster analysis, and canonical analysis. The tourism motivation types
and tourism attributes were conformed by Chi-Square Analysis and

anova test. For the growth of Sunhulli many tourist must visit four

* Professor, Department of Tourism Development, Jeju National University
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seasons and rural tourism facilities and programs will be develop,

management system will be improve.

Key Word : Sunhulli World Natural Heritage Village, rural tourism, tourism motivation, tourism

attributes, revitalization of rural economy
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