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Relationships between Service Quality, Perceived Value, Satisfaction, and Loyalty
—A Case of ThoTewoo Festival in Jeju—

£ AT B o|ZHEA W vl A, A2 AW, W FHEY G BAE T2
Auge B 2AE Aolnt B ATE U899 FA WIAEL PO AFEAE Fo 29
a

A , 2F T
3434 g2 VA e A= YepTh AA A ZtE A E S ot 3AA kS nAE ASRE

=1 OO
e A, A 2R 2R ) v AR fofg 34 JEs AE AoE YRl A
Aulagdo] F%d vAE AM AR Bk Az 7EA 9 Agka v wizjE 3 Sk =
DRFER7L oS 2 Alw veyth A7 34 AulaFdo] A4E 7y v 3] aed
9 U8 BolAE AoZ ey,

W S4o] 1 | Sl | A4 | A7 7] | vk | S |

Abstract

The purposes of this study are to identify the relationships between service quality, perceived
value, satisfaction, and loyalty for ThoTewoo festival through a structural equation model. This
study was conducted by means of survey questionnaire of festival visitors with 348 responses.
The main results of the study are as follows. First, the exploratory factor analysis with
principal component method of the 19 service quality items identified four underlying domains.
These dimensions were labelled: (1) "program’, (2) 'informational service', (3) 'festival area’,
and (4) 'food’. Second, service quality has a significantly positive effect on perceived value,
satisfaction, and loyalty. Third, Perceived value has a significantly positive effect on
satisfaction. Fourth, both perceived value and satisfaction have significantly positive effects on
loyalty. Fifth, Although the direct effect of service quality on customer loyalty was evident, it
was also found that the indirect effects of service quality through perceived value and/or overall
satisfaction were stronger. Thus, customer loyalty will be stronger when service quality is
matched with perceived value and/or overall satisfaction, meaning that multiple factors play a
significant role in determining customer loyalty.

B keyword : | Festival | Service Quality | Perceived Value | Satisfaction | Loyalty |

s o #101007-002 AMAtz 2 2010 11 25
Hrdat 20104 10" o7 WAH™R : HESZE, e-mail : kyunhoo@jdirekr



392 S dl=gs] =5+ '10 Vol. 10 No. 11

L A& AolA AHF Q= o THGEAT o FA
M)z F4, AZER T, RS SR F Uk e

AL AR PIAE AR BAH S AN 2are) ggale AFHos 2ashe Aol 4 4

A9 FHQl SR S TSl o] mAo|t}, 0|23t AT A eEAe] AH|A
A Aol e AL A ATEel 2 gmeh BgE P 09 A F9 F89

ofapd, AR|aFdel e A4 gk HolH, NS AR 4 9o Aoz Agych

ZA2) gl g FaEtkn B3 Qo).
AZA S A 8] 7ol = AR TA A= ATk

& FARE Qolw BFEANE FUFGL AN A 1 oj=d w7

AL B T F e FaRIER ARrctoza A

T A S el 01%6}5 Zdo] Zlthsl 1 AHAER

2010h A J

34 /\11:1]_/_'\_%;%-‘% 6]—2]_,4‘/] JJ,;(.] Oﬂ T«q'E]' HH‘I‘ Tjr TS‘]— ]
g} Aol AE HolAE A(What)B AFHE= T4
B Howel et AvlsFAs) T aslel v 5 sle
QME} =k 03?9] ol %Xﬂo ]iﬂ]*oréxﬂb A B o|% FALISE AR, B3 WA T o

=9 ol ese ZH%%M A}am = xﬂ% %4 ehl 5 SITHEL AHlE 4 hel 1 0§ APse

oz 54l A léﬁ} At 3k % o= 71HHL EH% & o R S 4 AT Eiod%id AE=A
s SAlet & 4 vk A AR ARl sl gEE) A A AR 9 A Au avE]e] 2a48
A s sd o, A = Hejzo11]

o HHH SATT B
A7F 20101l Al73

N7} 7N =] &5 HL@ ks Parasuraman, Zeithaml, & Berry (1985, 1988)<> A{¥]
o] - & =X A

LFgold 7I]io] Alwalr] Aol 7]t *M*Q} &

E ¥aste] EUdA JFEE SAE AS7et = AE AR AH| 22 22k ATe] Jo|'Bfi HG.0.
AZ BT e = FA Au)s Fdel digh <l ™, QU AEAS 2487] 98 =72 At 7]
ot gele] Fasde] Avdrh o] AolE:  AAT  AuAZAL  EHee
BRI A5 B BEEA A EL A GRVQUAL RS EqaeaE, 219 A
A 7K, B Asemre] B e e w2 SE 1071 2Fde] AHl2 RS 894 (tangibes),
A77F Aol shot, ofel AT 2R o5 2124 (reliability), W-&-d (responsiven ess), 414
HE FPVI AT T EE A T T (assurance), 38 (empathy)?] 5714 A1 o= &
& EUTOEM o2y WYES A&HeR Y ek 9] A4 Aus ER] s AR
& asdel ek E3k SAwOl A ANAEE Y GERVQUAL RS Hew me A7t daE ol s
=, dgomgtel aA A74-9 B2 A7 9 [41114]15).
HElov Az 4, Az TH], R deel e Cronin & Taylor(1992)= AZF8 Au|2=Fde|3 'S
o] AATFZ ek 7= Yoon, Lee, and Lee(2010) A AH) 20tk ] D7) Holm, AAH Bl
o] A& AQlskae vuleheI0] 3 4714 W ojnjgh= B 2A b slE s SAE ook gkl 3t
1o A JIFAAE Fers & Zax th AT16], w3 BUHE s|uboz 3 SERVQUAL &

o tietomx A 7tE =
ATE AT dEsE Svlesa S A o wylele SERVPERF 2¥e ) %} 116



393

=

FAE Al

1

o=

FH9-

SERVPERTF

R P ST R =3 T D PN T R R X e T
R TEERd L R B XEREATAGT R o
PH o H A TN g oo o e R gy oo e B g,
I TEOEN g mpydsdnTwe
GO M ET e Ly HFERERNY D R
. A = ) o) @ M =r ‘;|o o ®° ol sl o oy =y o
o ) om T K o TR N o o M % o W Lo ® R
S5T%y Tzigiitecle iEELEIiecic
T = o Y 3 - FI ! o= o N
ﬁﬁlm1 NTTEsm , "T8 WEZY _ TEEEETR -
T ook R oy, BEw B S X g REN VM wE R
JZI,.FLZ o == N oLhLﬂﬂJu or o F — N e R
Moz o X CTE Mg R O 24 @N%ﬁ%%%ﬁ%zM%
WHHT,AMAJ _aﬂﬂﬂﬂﬁwil%b ﬁlw} ZM,_@VUVWMHNLW
5 R o T ooy TESTR+[]E LM E o MR oy T ox N B D
LorTe Srgealizze Sifzwofivaee
C2ELC DozpSEiILl TocEattiiiig
oo B2 B T N do p W o ™ — = = T
e FTORT CBEN T ©ERE T ooy B
S X J H;.e oy s Eﬂl
Sow o ® =% 1L g X3 TR oow By o sog s o T
TR A I R A, o B oRe g VO O S mo R
CE A Lo T B o CCY o Hip - = N e 0 S A
Pt wZer o A LEFUETELENRE LRl
R T T o3 W wEfed g8 w R o ST N T
ﬁmﬂng NM@MNW&MH%HQH%ﬁ ﬂﬂiﬂeﬂﬁ%wﬂ
! : 3 SN T %0 X ) = B e N X - & 3 — B N
" ERE c2fhovd g frgedy whﬂﬁwwi%wm@ﬂ
SEE WERaswag, T lw e XK T TR
T oo & BE T R OR DB o AR TN o e o
T & T B doow o R WO Xl T gy e wﬂmgﬂwﬂnlmmmﬁ
G T A = i R I A e
A Am g g T o s 02 TEz AT ¥ 2B
VMJOHM@OATL&_.Q@;TMA = &~ o5 ~ o o= . < W o om % oH
%7XW0N~E]@HE%@.Qa%ﬂﬂrmﬁoomw_wf ﬂﬂ@o%%_iﬂ%nﬂmo%
o o) o & WM 2T = T oo - T o Mmoo WP E T
W@@%%M%?%&wﬁ%%mﬂm}i ﬂﬁm vov;u%ﬁrﬂ]&nnﬁ
%Nrmﬂﬂmﬁ%ﬂﬂ]ﬁ#ﬂWMmW% g g oW T
E%&ﬂezR%_éﬂ@wv%%ow_/ruﬁW%% R B T
Ry BggwCgowg el 2 s WO R E Ty
T WAl Lo Mo oo 2B F o X w3 X0 g m
N T B A A A G
D BET VAR T AT RERDE gy Lo < T e T N
I R TN I SR S T B R = TR TORT DR T
T o= B ,lﬁMﬂﬂllﬂnxaani.ﬂ]Ll 17J|Lt7ﬂo znionwe_.]oﬂi
S T A ARG o S . RS T s S A S e E
TEIT s oot iygWIFrgTse N ooxomd R AgD
THeT® 1 FTRAFELTTMEARATAE o X THddHpwT

o]

54
w2} 852 Hf

B

‘

= Ao AJolHu, A
= vk

3

[s)

A

e

o]

S 8
Tl o, A AR AL, F2e] ARelA

TH31]. Oliver(1999)

S

A

e

Zt

it

[S)

S

w3 ¢leH10]. Cronin,
Heh AT
F T 251261,

o
=

]

©

=

2o A4
Brady, & Hult(2000), Ch(2000)¢] A7-dz}o] ¢

.
ki

e
it

1
?l,
A

S

=]

A
e
op—

q

S

hms
Zz0

=

g A

it

A

A7kl 714

B

w
=
3



i
oy
ME
o

2,
by
&
&
g
ol
ox
i
olf
oo -
)
8
=
<
c
b
ogﬂ:‘t‘
o o d

2 3% 74
vl A9 drEle FeH FAE, iW* EHE

HH«hiH MH 7Fs4d

H(action) F4%=
o

I A+ 27

Xzt 747

1.2 A7k A4

Al B7F RS AEE ZV#Q 7%] )
1} FFo|m=ghe] DA Uigh B2 o
AW ety Y9 AdE Pré—ﬁ}‘?} 7%] 29
(value modeDell &Japd An]A2FA 7} 7ho ]—T%
7R HY Mgglelet B9 ¥
(satisfaction model) ol & AH|2=F-2y} 2| 71g 7}‘]
7} whEe] M gclelea SHPTHP) T T4 2d
(quality modeDell A& Au|2=Edo] 5ok 7
2l deg = AR IAEJACHBL

iy

H1} Lee, Petrick, & Crompton(2007)£] 0ﬂ¥0ﬂ 1

Al o] Mg adlowA AuAaEAE T Bt

g AAZE WA ERA FAUTHIT. SA| 78] F2
ATE AH|= Fdol 3t SA ArAEY ARy
7ol 71z= @eHl] Al F42 A4E 71

e oo % Jw

ol JeFe € Erbohuz) AR oR g
PR T & F U]
Az T AR, ?uﬁglzl zH;LuH Ha=
Azl A3

HI00L Wb Ak R

= 249 AW iEn) 25 FAA ke o)A

ATl =g A

o BRI §999 WA e Al
5 QAeHA0-41IN9][41]. S olApEo] ZAld) o
alol mEe o FAE 9]

Ao G g 2] e ST
© Fguel 394 9L ) A0 AT F 9
ezl SHeE: B AAmos: AR wE



< AL A I —AFolFHSEAZ ez~

395

A1 SA M AEE2 A4 7ER] ] A (+)€]
FEFe A Aol

7P 20 A MuaEEE A0y vkl H(h)4
FEFe A Aol

7hd 31 A Au2aF AL AR (e IS
v Aol

7 4 A PR Ak gk A(+)e] G

t

=
76 1 AARHY e S A(ne] dike v
2 Aolth

AU AEAL bzdemir & qulha,(2009), Lee &
beeler(2000), Lee, Lee, Lee, & Bahin(2008), #35 =
732007, Yoon, Lee, & Lee(010) 59 7
[BAIERI10]E #5tate] 197)9) 28 743k
o}, ol SAEA QRN F2E F-EE 24 7]
& olzH A AHHew

wE VHEES dehal QA geuE ARl
foa]

T
e
K)
i
rE
i

off
e
ul

A

Z}H 7}AE Chen & Tsai(2008), Yoon, Lee, &
Lee(2010) 59 QHA4I101E A3t 3749 =S
BRG] A=
A AubE w2 Szdemir & culha(2009), Lee,
Lee, Lee, & Babin(2008), Yoon, Lee, & Lee(2010) 52
AFHMI2EIN0)E #rated 47)e] FE-g Fdsksirh
=4 FHEE Lee & beeler(2009), Lee, Lee, Lee, &

ol

Babin(2008), tzdemir & ¢ulha,(2009), Kim, Suh, &
Eves(010) 5] A A{1IRIAIA1}E Rasio] 7))
= TR,

FAl AB|AFA, A2 W, AN 9 S %
Aol U 7 P Z4E A 2EA Wk |

W3- 2tV E 52 dle] Likert 53 A= S45HTh

AR T3 o] EESEA ] Rl el By
A5 2RO ATk AEEARE 0106 88 7
A~8AHA 20F FropE HEAS
A1GH oz ARl S8 Sk
65 A ZElen), 6L okl 7] HEe] 24}

> O N
ot
(@)
)
=y
NS
tolt
B %
it}
30
=
)

3

o
S
13X
&

o0
&
i
a?z
ol
ol
2
off
X,
)
>
L
)
i
i
>
e}
ol
aed
o

L A7+SARA 54

AA 3489 2] SEAF 7k, EAlol 176 (50.6%),
ol/go] 172W8(494%)s At en, g2 20t 7}
6178 (175%), 307 76'8(21.8%), 40t7} 161
(46.3%), S0l ol/do] 5078(14.4%) 0= 40the] &H&
ol 7V wokth B3 SHALY FgEeFons J
o Eolat 47E(135%), Hwth A -EY9 &9
(256%), Sk A - =Y 195%8(56%), terd &
A 178(4.9%) 2 thel A - Zo] 71 =9tk A4
O RE AFGATT 788 (224%) 02 71 = et
3, FEe A50=EE 200-3008H mwto]l 1267
(36200 % 7P = ek,

)

N o,



w
©
(@)}
=
H
r
ed
D
£
ﬁ
r—{u
)
—
(=]
<!
=N
—
(=]
Z
o

—
=

E 1. AR dubr EA A d#4E e Cronbach AlphaAdldE A=
2E_ 3 [ % ST 746, FASH e Al 78, FASA 8%, %
EE 176 | 50.6
A v o 3 =
o= o4 172 | 494 AFa BI70 2 Vel A AR E of 4183 7t
20t 61 17.5 Azgn & 2= 9k
a3 30tH 76 21.8
ik
40 161 | 46.3
sodhery 0 | 144 B 2. FA AUIAELC] o B aQli
e 47 135
T = foX:] Al
o) ded ey 8 | 256 20 : 20 oo | 2 | 22
PR 195 | 560 o 5 B | g | A
el =9 17 19 =] %t HA 35 _/F
B AZALY] EAVAL 15 4.3 ZEzdo] thokst 779
A At 7 2.0 S o e T
AP e 64 | 184 YT EEARE S e
A=Y FAE 53 15.2 s FAZRIHS 2 &9 738
A3 78 | 224 wo |FAZEI AUIAE 708 | 4045 |48.201 |.746
A4 AEACI, 82 5 12 | 34 I [2Azzage g ATES
A 26 7.5 Y K olojo. 668
= = DAINTH
/‘J%]"F!? 35 10.1 = T N O olo)
2|3 2 Lle
= a1 | 118 FAEEAUE A A A oo
A(AIHA 3 3 K 2
7]Ek 14 4.0 A B2 2 FuEAS |.831
100441 vl 6L | 175 2 And WS el @
1007k d~2001H v gt 94 27.0 WA gte] & g ’
A F 2009+ 0] A~300HI v uk 126 36.2 24 |FA) 0@ AR AR Az
a5 3007H¢1 0] A~400%H1 v vk 37 10.6 QHH ZaEy ~AZS B o 5 764
4005Hd 0] 4~500 7w gk 20 5.7 s | A 3.622 |57.113 |.785
5007H o] 10 2.9 A¥) (24 A age A0 e =
N=348(100%) &R AS 2 ol b4l
A K de] = FEWS|.609
EA e 54 Bl
=]
2. BAA QlEA av Al o9 gg oW
ol H§-FA] Aul2E D ) fAEA S 23} M e =
} T lede gare 802 |2.797 |64.151 |.826
= =) = o | T [ S=]
93\.9_111, 'é‘]é @‘/r\’l:é Zl' ?——l:’_% ]Cq)l;—% Lq—‘l}o]—7] 9'4?‘5} ﬂi‘ O Ao Ao Aclalo.
. ] ., R ) 249 7ML A8ds 789
/l\_]_ﬂ];— Z:qlch)E /\E]}\]S]'Séxq— -g—?__T':Q'E 3—112‘]— ﬂ%j_ ZA AL FEPe 802
(Varimax)& |43 #4848 &8 HArlergled, 41 FAg2E YL 794
_ A = — - -
FA 4ol Cronbach’s Alpha AlFE AR&31SIth g |FAGR ARELE RGPS |.656 |2734 |69.462 817
- ZAANA A3 e B 2
A, adsAFe] 06014l wAAA g R RE T
M =]
(cross-loading) = A 22 197 o] HZF 20F4A ZRAAWE; 69.5%, KMO=.925, Bartlett 784 727
FEoz  PEG.  AuaEReQpMdyr L0 R0
KMO(Keiser-Meyer-Olkin)ate]l 9255 Heoli 9o
AAARE 2QRA0] B B8 ATl 2k A A7pe Ao dE SAAEe] B A7ia]
o7 #gkdck T3 Bartlett® 734 FAAAE Aste [ 317 2ol B2 8R1EAS AAET
B0, FOIFEL (00F RABAS] ART Ae 7 W] SAHAFE olaolnl, IR 2014,
2 VERTh AnadAel tigk 891 249, A4k ArE 242 B%EA 7 o] ArEe FEE
(eigen value)©] o]4¢l 4719 QRI(EA T2 3L, Cronbach Alphazl<FE 9012 w-% = vebyiol

1.0
wﬂl"hﬂﬂ Mz, SAlEA, FAFD) 0] FEHAL



397

A%

A= -

K

3

=

T

Bl A

R

Bartlett

A -AFol

Hr

00

=.746,

KMO

81.7%,

od
(7]

-

[mt

A

901

83.740
K

13

A Aul2ED, A7 7}

Bartlett

=
=

SEE

=.754,

KMO

83.7%,

W mr
[ ]
—_ N
rul I
S nE 3
S o
RG0S =2 =
S| = = =
RS S
fuy ol ag X
o i o ~
Bk | T | mE
=% ®
I AN ol &)
ﬂo A | o 4B
I B
T T =2
Wy K " 1y
AN Ea
® o X
N ol NN
=0
B
o1

Jol A\Zpel Ao %A,

SAR 3

37kt

3%

A% By

filin

o
T
o
W

st [&

9'4

0.965,
0.990,

Crl1

RMR=0.027, GII
IF1=0.990,

0.000),

65 2. 74 v 954 4

NFI=0.986,

R
it

[

A

e

B56d=11, p
AGIFT=0912,

24 23
RFI=0973Z e} 4
BE A0w Ve,

2

1

)

Az ofshd 2%
AAAA 7} p<OO0L A EA 2 o

X

-

AAG7)L 257680 AR 0.01004
5

71ell AA]

e
it

[

)

o]
R

[e)

31, Cronbach AlphaZl4—= 93322 vl-$- =4 el

(=] (2] (2] © <t <t <t
<+ (=] [ae) (o] ! <+ <+
S |S|S @ o |9
(=] [Ie] [le] ~+ © © ©
N — — — N N N
-t o~ o0 (=2} o0 o0 o0
<+ <+ <+ <+ [ae) [ae) [ae)
Sl |alg| S |<S
< < < < < < <
© — — [ (=] (=] (=3
[oe] [fe] N [ee] (=] (=] (=]
D s |s eS| S |3
(=] < < < — — —
<]
o) .
=n | X
U e i~e
= ! | ~
T lm| M| TR 4
o |05 | 2 (%] (= s
o e el e x°
N | | | | R Ao
o N 2 .
— N ol [Ie] o~
X [l e [l ] <
T = X
N
aﬁ m._m Hin ~
™ —_
- | =0 <] W 4
© |- = N %0
T~ ~ L
Wi L3 N Nro
o I
W = ) =
EN 2
<d S o
X
bt
=y [3e)
B 2 -
ok 3 e
-
= ES
5 ™ & 8
=] o 2
=
s
Kl ni0 re) =) [Te) /M
ol = N N o
of = ) < -
o
T |® |x &
B T | ™ L
o = — o
Tor < T =
P! = =
I LI &
wH o N
or p— il — S
W T E Y 8
_“ﬂﬁ N ol A 2
MM T g
0 — M_ o ..
T | " IS ar
PR e |’ ° o
e e AN B
T RN TN T
_ B 2
ol m 1H I
o TR M Mo =

3

©

a1 9

1715

3

o

=

A w0 vy

=
=

o] g

o
o}
oF
g

B

7)<=E}

%\]O

A
e

3

©

o AAE 2= BA} IA

= e

SR -3

A

e

Cronbach AlphaA|s



R 7.8 9 Hs |A7kg 7hX—-%A4%  |0.158+  [0.060  |2.642 | A"
A7 1 2 3 L H6 | aE->FA 0.378+ 10.060  (6.306 | AE
A=A 1.000 AU 2EA-ANE TS 0319+ 10,050 |6.397
A4 7 0.804 1.000 I P 0.685¢ [0.045  |15.585
Ak v | 0.803 0.786 1.000 o A7ke AAA-EAE 0213« [0.038  |5.585

FHE 0.685 0.738 0.785 1.000 ) # p<0.01914 -2

) BE APASE 0.001604 fol g

AGFI=0912, NFI=0986, IFI=0990, CFI= 0990,
REI-09732 vehd 3o Aetee w9 £2 Ao
2 Epsith

0.487
(7.485)"

A

FAT, BE o] s ATk 13 a0 A
oJahu, MulaEdo] F4xe nAe Agast n
AzVe 7R 9 AW o] g Be S wd] v
e a7 ds 2 AR vt
8. A7TM A% B449 9 B aEs B

= ek
7t 4z HEAT | BE2A ek

oig

HI  |[MB2AEA-AZ0 714 0.804% 0046 17411 | A=
H2  |MB|AEA->AWANS 0487« |0.065 7485 A€
H3 |AuaEd-z24e 0.351% |0.074 4725 |AE
H4  |XZ9 7B —>-uabuks 0,395+ |0.060 6.561  |A=

9} Ak, FAZR AT ohf-Aul A~ R
=AB)(2007), Yoon, Lee, & Lee(2010) 59 4+
(AM[101s} FAkeltY. wdt o|SEl¢-SA= TS
Aol A AHEE SAo| B, SAEA gl F-4H A
o & g

=A, AuAaEA2 A4E 7HRel A1) s
HAE Aom vesith Aulagdo] AZE 7hA]
44 98-S vt Baker & Crompton (2000),
Cole & Tum(2006) -9 AAATE2] 21985
A A g

& Jang(2008) < A7-Aztel 2621l
A, M 2EAe FH R A(He F5s vA=
Ao UEpdT) MuaEdoe] dFewe] A3
dgde e Baker & Crompton(2000),
Petrick, & Cronpton(2007)¢] A743E A|A
[191[37]. L& v} A Aol A Aqu]2d-d 3} w7
AR AT dFdol gAY HAol= uil
A& Zhe Ao® e ASBIE 9l

2 %
SAE olo} AeE AFAR 0] A&z B




Az Ale) AU AEL, Az T,

=

o2 AlgHc}

OAA, A 7He 7FA = AdEhE ke 2 e ()
9] JEFs mAlE AL E vyt A4E A7) A
WA w2 R 94 49s vEYE Lee
Yoon, & Lee(2007), Yoon, Lee, & Lee(2010) 5] 9+
AHE AA G301

oA, A TEL 4
Z]
4

ki

of ()9 g T
A= Aoz vl Ak f=ser) A ko A7
41 GRS vt o] A3 (2010), Kim, Suh,
& Eves (2010) 59 A-43{40]41]E AA g
A, AujA~Edo] AT vXe AHET] B
oh A 1A of Adubd wise) vigE FE S ol
nA = I B
A3t S =] A= B 83 vz (E A

-

20 30, A7 Al Eo] w245 A7 %)

], BT 257} ol S B9}

N

< , Bl
7] Sl FAZE A HNoE AeATt At
2ol FA) ANH< Hel-$oh Basel v A
ARk D4R Bl AT Bat Ao,
S, %A FiRe] BEL FAEA o DL
U A Aoz gk A Helxe] mEe A
FolAh2 sk AnTh A wgow 7% Foln)
of AES o] Fol ¥ vk EE FHE L PR
Ae] A3} A0 F7} whAg vlgglel A
AT REY 5 U BB AR 5 AT B4 2
9] MELE PPN AAAE A1E AGEE
WA, DPI7|Gol, whEgol, AR S
wrE7D)e) A9l A4t Bl A5t ARZZIR )
wol Basjeh dEFO] i H9E Bt A
& FAl S 2708k, A E O AZ B
SN RS ERU RS ENPIIE S N

=
e AFA A SEals By gl A
N 5 JES YES 3

L sk @A) web S Ak F A o)
d & ATl A8 24 g A8 2 Bas
oAtk A, AHIAED, ARE AR, BE FHES
FAER Qe ARaglel td daEe) Azl Hy)

= S A e 2

—
X
L
P
of

3o
=

2

G|

Fin

al

[1] J. H Lee and C. Beeler, "An investigation of
predictors of satisfaction and future intention:
links to motivation, involvement, and service
quality in a local festival,” Event Manage ment,
Vol.13, p.17, 2009.

[2] A. Tkaczynski and R. Stokes, "FESTPERE: A
service quality measurement scale for festivals,”
Event Management, Vol.14, p.70, 2010.

(3] &3} bdq, g Aol A] 27T B Aok



400 =ZFA=83]=F%] '10 Vol. 10 No. 11

47 p.127, 2006.
[4] Aef g, Fzd, A A =
T AP B FA e o] vA = G, adEd

A, A9, A2%, pp.114-130, 2007,

i
D,
o
33
“n
)
=

[6] o|de, AES, SHAA, “SAA N ~EE, HEA
WS R AR TS W WA T AR
=3 A18%, pp3-22, 2006.

[6] s, 245, “EAgSAY Mulagdo]
WEAN MR} AR A= JF B4
TFRITGHSAE ez, deds]A|

el DD
[7 345, “ZA) Aul2F o) W) w3
L A =

[8] S. H Cde and S. F. Tlum, "Examining the
mediating role of festival visitors’ satisfaction
in the relationship between service quality and
behavioral intentions,” Journal of Vacation
Marketing, Vol.12, No.2, pp.160-173, 2006.

[9] J. H Lee and C. Beeler, "The relationship among
quality, satisfaction, and future intention and
repeat visitors in a festival setting,” Event
Management, Vol.10, No.4, pp.197-208, 2007.

[10] Y. S Yoon, J. S. Lee, and C. K Lee
"Measuring festival quality and value affecting
visitors” satisfaction and loyalty using a
structural approach,” International Journal of
Hospitality Management, Vol.29, pp.335-342,
2010.

(1] A3, =7 38], ‘A=A Aqnagdo]

5%, p440, 2007.

[12] A Parasuraman, V. Zeithaml, and L. L. Berry,
"A conceptual model of service quality and its
implications for future research,” Journal of
Marketing, Vol.49, No.4, pp.41-50, 1965.

[13] A Parasuraman, V. Zeithaml, and L. L. Berry,

"SERVQUAL: A nultiple item scale for
measuring consumer perceptions of service
quality,” Journal of Retalling, Vol46, No.l,
pp.12-40, 1988,

A124A, A3%, pp.SR1-594, 2000.

[15] R. D. Childress and J. L. Crompton, "A
comparison of alternative direct and discrepancy
approaches to measuring quality of performance
at a festival,” Journal of Travel Research,
Vol.36, pp.43-57, 1997.

[16] J. Cronin and S. A. Taylor, "Measuring service
quality: A reexamination and extension,”
Journal of Marketing, Vol.56, No.3, pp.ob-68,
1992.

[17] J. L. Crompton and L. L. Love, "The predictive
validity of alternative approaches to evaluating
quality of a festival” Journal of Travel
Research, Vol.34, No.l, pp.11-24, 1995.

[18] =], “SAl AuaFd 54 2ET vlas
$): ServQual, R-ServQual, ServPerf 28", ¥4
A AM23E, ALE, pp.253-274, 2008,

[19] D. A Baker and J. L. Crompton, "Quality,
satisfaction, and behavioral variables,” Annals
of Tourism Research, Vol.27, No.3, pp.785-804,
2000.

[20] C. Thrane, "Music quality, satisfaction, and
behavioral intentions within a jazz festival
context,” Event Tourism, Vol7, No.3,
pp.143-150, 2002.

[21] J. Yuan and S. C. Jang, "The effcts of quality
and satisfaction on awareness and behavioral
intentions: exploring the role of a wine festival,”
Journal of Travel Research, Vol.46, pp.279-288,
2008,

[22] £A43h 434

2, AE, A7

54, A BA=

e



Az Ao AU AEA, A2k 7,

ST g BA -AFolzEHAE - 401

mAR 71 GFagle iw
ZA A i:% ?f 22009 JIHAAEA A
5 TASE" #WRAT, ABA, A2,
pp.161-162, 2010.

[23] V. A. Zeithaml, "Consumer perceptions of price
quality, and value: a means-end model and
synthesis of evidence,” Journal of Marketing,
Vol52, No.l, p14, 1988,

—|—‘

[24] 2, 272, 71 FAu 2 F4, A4
7R, W o gt QukaA ol 2 ?‘% A7 7
AR vn dF A7 Aud, A5,

p.5, 2010.

[25] J. J. Cronin, M. K Brady, and G. T. M. Hult,
"Assessing the effects of quality, value and
customer satisfaction on consumer behavioral
intentions in service environment,” Journal of
Retailing, Vol.76, No.2, pp.193-218, 2000.

[26] H. Oh, "Diner's perceptions of quality, value
and satisfaction,” Cornell Hotel and Restaurant
Administration Quality, Vol.4l, No.3, pp.58-66,
2000.

[27]1 R. L. Oliver, "A cognitive model of the
antecedents and consequences of satisfaction
decisions,” Journal of Marketing Research,
Vol.17, pp.460-469, 1980.

[28] Y. K Lee, C. K Lee, S. K Lee, and B. J.
Babin, "Festivalscapes and patrons’ emotions,
satisfaction, and loyalty,” Journal of Business
Research, Vol.61, pp.o6-64, 2008.

[29] R. L. Oliver, "Cognitive, affective, and attribute
bases of the satisfaction response,” Journal of
Consumer Research, Vol.20, pp.418-430, 1993.

[30] 284, “A%elw Az, A2 Jek -+,
A T B AT E o] A BA7 &

kAt A33AE, A4E, pp.357-379, 2009,

[31] S. Lee, W. Kim, and H. Kim, "The impact of
co-branding on post-purchase behaviors in

OE

family restaurants,” International Journal of

Hospitality Management, Vol.20, pp.245-261,
2006.

[32]1 R. L. Oliver, "Whence consumer loyalty?”
Journal of marketing, Vol.63, pp.33-44, 1999.
[33] 7A<le, “EEHETd=ARe 7In-47 S4%
UEE AR GIRA A7t =k Ao
I AFERE TSR, WEAT, A, A2

=, pp83-109, 2010.

[34] G. ozdemir and O. culha, "Satisfaction and
loyalty of festival visitors,” Anatolia @ An
International Journal of Tourism and Hospitality
Research, Vol.20, No.2, pp. 359-373, 2000.

[35] J. Hutchinson, F. Lai, and Y. Wnag,
"Understanding the relationship of quality,
value, equity, satisfaction, and behavioral
intentions among golf travelers,” Tourism
management, Vol.30, p.299, 2000,

[36] J. F. Petrick, "The roles of quality, value, and
satisfaction in predicting cruise passengers’
behavioral intentions,” Journal of Travel
Research, Vol.42, No.4, pp.397-407, 2004.

[37] S. Y. Lee, J. F. Petrick, and J. Crompton, “The
roles of quality and intermediary constructs in
determining festival attendees behavioral
mtention,” Journal of Travel Research, Vol.45,
No.d, pp402-412, 2007.

[33] C. K Lee, Y. S. Yoon, and S. K Lee,
"Investigating  the relationships  among
perceived value, satisfaction, and recomme
ndations: the case of the korean DMZ,” Tourism
Management, Vol.28, No.l, pp.204-214, 2007.

[39] o=, “Al A HHEA Y] MEeTh Auke]
o A 9 PYVIEAE FHOL, B
FedT, A33dE, A3E,

[40] o1&, 53, “A 5 Al 4] Au| 2 E Lo
Aol mA = odak wEae] 9|z 7H4, uk

of  wWiZfgE”, Ad|T, AwpE,  AlZ,

i 5



402 3=FZA=83]=F%] '10 Vol. 10 No. 11

[41] Y. G. Kim, B. W. Suh, and A. Eves, "The
relationships between food-related persona lity
traits, satisfaction, and loyalty among visitors
attending food events and festivals,”
International Journal of Hospitality
Management, Vol.29, pp.216-226, 2010.

[42] w713, AR, &8, HFol “SAFG e
3k FAg s Ao e PesAelle =
Ao, Aged, A33H, A2E, p.130, 2009,

[43] J. E. Bigné, M. I Sanchez, and J. Sanchez,
"Tourism image, evaluation variables, and after
purchase behavior: Inter-relationship,”
Tourism Management, Vol.22, No.6, pp.607-616,
2001.

[44] C. F. Chen and M. H. Tsai, "Perceived value,
satisfaction, and loyalty of TV travel product
shopping: Involvement as a moderator,”
Tourism Management, Vol.29, pp.1166-1171,
2008,

[45] J. L. Crompton, "Adapting Herzberg: a
conceptualization of the effects of hygiene and
motivator attributes on perception of event
quality,” Journal of Travel Research, Vol.4l,
pp.305-310, 2003.

A A2 A
% % F(Seung—Hoon Chung) 3|9
199511 290 : A7 |e) sk BB

20006 249 1 A7)k BE7




