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2aAee] 9% W BEERA Addel RS FEaE 492 o) A Bhol=
AsHoR A49% Uk Adel PRAUe] ReH 544 AL OE A =
Sl $8% AU0l0), ThE A ol YRR 582 aslel
sy Yal H & D (storytelling) 7]Ho] o] AREEH I =
o, 2Eedge Bokg e 44, A 5 e SRshan kg 263 contens)oh 217
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ALzl el A Az A gs AF U A 0] 4 (communication)©] ©]Fo]ZofF it} HT} o]2 & 5HAF)
7] $18 3] "Ea]%]%lﬁ AN EJH| 1 E (entertainment) 8618 XA A o7 753 =
AwS ATTFozZN Foo} 5855 =Y F S Flolt

ol Fd¢lo] Frhil Lﬁl% Wk FEEEE Aest AFYAelA ks o] 881 (Park,
Kim, 2009) #spAtle] ~2EEdyS FPgrid 1o oigt 7HXE t =4 AASHA 2 Aol
SNS =9 24 YEYa 2o AFUAold E7s 2xe Hold =dda] Aoy} gabs)
wol AH AL 2l FhHFozy Uy ik UHE Wil=d &olsiti(ang,
Park, Park, 2014). 53] 7AfFyAc]d o] L2 XM (promotion) F2A 02 o] Fo| A= 7§ didel dist
Mg By 5dsta g gsiAl AN = SlthLee, Kim, 2015).

wehArdel digk A Ae] wnE Aeom AFYAlA HAd e iy} el ol gt H
7kl A GEFE mAA Ho] F3H4 7EA] A2 A4S 3 &
Al gth(Lee, Ock, Yun, 2012). o2 g oA {314 7HX|Q1IALS HE A3t d5s HAAs
A Hez, T34 AHAS =ol: 9o J&S v XA th(Homer, Kahle, 1988).
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(Kim, Hwang, 2016) %@ T 5}
g 4 e YHS Fohdo N FRHHE e JHA7F Bl = T oFoe] AeHes
AYE 4 g 583 P ow 89 4 9rH(Choi, Jun, 2014).
oAt e] 2B #hE AT #BFARES SHCE 2By 7 78Rl #

FUEE W PR el v GPRAS AL A7 F2 olF1 glrk(Yang, Lee, 2015
Choi, Choi, Choi, 2011; Lim, 2014; Choi, Jun, 2014; Jeon, Ha, Kim, 2016). <% #FAS FAo 2
SR PG 9 ® ATAAE Wie] FHUES tIos Aol AFsm Y A F
Qo) UiE 94e 2Eedes) dstel dletant sheic.

0% 3 £ AFNAE AFEUL Ron AFAGY WA FHAAL o
g FASYT BHA AEGDLS WSy, 554, APHIUEon TRl 2 2l
ARUAR Ao WA JFE Ao wad Ao E olF B FHNE £ A
At AFAe] dal 2 Welel YWAS AFFORA 2L Adlsh I B3 e 74
AEte] A% ¥ 5 e PAL ANHA Bt

21 =3 2ERd

2EdyS Alghe] A4S fEste] dkste 2EYE FE&IEE AAA S ATst
7]} o] ¥ (Sharpe, 1982; Choi, Jun, 2014; Jeon, Ha, Kim, 2016), |92 AAA 3} &35 F335}
ol TAUEN dAAE 83 AR mrolth(Yang, Lee, 2011). whebA =
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B9 e o] ARUAN A4 A /AN, B5A Aol A= 4F 1525
i(Lee, 2012) &5 AAYS TEEE VI YTh ol Fd &F A HAslA A
A sz wEARl Y] wsH YleE edetal, T Adwke] 5585 AU g B 3HE
AT =% dHHINES A4S FIIY. 53] dHHIUEAL S ded o5y oy
Frlnt ofu Alde] B4 QTS Wt Klein, 2011) FENL WAl A o] o] FoiA A
g Zolnz AFYAA el 7 Aeeil oldl= vhe dBA7a s 78 2
ot olEdt EHAUEAC] AYs 542 AfyAeld A T H5d + Sl

QAR TFe Felxel vA d-go] F4Holth(Lee, Ock, Yun, 2012).

LA FAYESY] deAgo R Alduith e 52 A" 2 (Lim, 2007) IWHA|
st A=A AT, ~2BEElyS 53 thdet FHlx2 dE o] 3 AA ddelA A
o] w3kS o]Fo] AAA 7}x|E FE3HHeo, Shin, 2010). ©]2]d+ o]froll A HFALY ool A
HBdES Mg o] 2By A 245 A&t ALl s T T3t
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= TEHS 2=t Sharpe(1982)E ~EH U
Hubd, 2124, ARA, <34 802 AAETE T AE 8K il
2185 3 9lt}. Choi, Jun(2014)> 74, A
o & 8kl Jeon, Ha, Kim(2016)> 154, o]d&olA, e os yrdeh &
, Yang, Lee(2011)= w54, S04, 74, BAMY, AafAdo® 838921, Lim(2014)2 1
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S B3 A¥EHe AgozH E3Akd 7hAe] AAS

"] X1 t}(Nicholson, Pearce, 2001; Yoon, Yoon, 2015). ¥ Ao+ A9 UH FALE

A 2EdR] S 18 Flojnz Juge &

TE3le] Ao R o)

Choi, Choi, Choi(2011)2] #|F%= gt Aehlas

A, B4, Hude 2Egdy 48Rl BF #g
A 3tk Yang, Lee(2011)®] ATolA & #F2EEl
22le] Bl = (brand) 7HX| 126l WX &= o &l =

Mz 229y F48dE50] #FEHX XA BaE 71X

sHolE ek ol #TFA 9 54 T2

o2 ARgsof & HFa 9on, ~EgEge] Bz gt 7}

S wole 249S S e (Murray, Holmes, Griffin, 1996).
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2016). AU A a4 HA A A= A 5
7 2 AEH 7EIE A E}(Gmmg, 2000) upeghd AFUA A =
FAA= 7L oS g BA7F A oloK(Yoon, Rhee, 2014) #3H2H¢1S
5 Adehs Ao ofFojxith
TAHE e = AfUACINS 45AE Aol g depAA HER AFYAlA
o Aol AdsiA Weetx] vty ~Eedy 8950 HFH R §dE NHAE FES
71 ofdeh B A9 AiQlel & 58 A3 A"e] HAAAN Fs el Vs
T AT w3 S QAstaME Addel ek B SR %
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1997) ApFAlo] el zbalel 7hxle] digk U4 & ojFo] #HE osle] 7S
A 2atA Tk (Peterson, 2004). ojw Q-E o A= 9]l 1‘41:} AR} o5 AlZkel| dist BF7trt
ARYA o)A A S dirstozn 2ad Ao 7S AAs
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AFUAld ARl e F3AeS 2 i bl Faudaz she 1
ato] olsia A 5 ‘}AEP(Hwang Kim, 2014) &
AAsksit

A4 4. ARl A5
A4 5. ARl 454

23. 348 QA Eakd A

HIE Bes FEATE B718 et E(Rokeach, 1973) ARl Wik ZRA= EEkARel €]
& o mE Pes AAAE addolgta F £ glrh ek e JHAE AdAshs Al A

al
ARUAINS B Folsh FhE ol o NS JYFoA AU AE A48
2 B ek ol ESAAS AR A £8d A9l Yed fdus 9

Shal
Al7] AL(Hwang, Kim, 2014), W5 4 <02e] F35 A9t &0
9 o= g4l B8-S 7HsdhAl $HCh(Hur, Kim, 2013).
AFA o) g ~xg2 o] JEAE QA= AolEFHOR Ut AeAESs T AE5ES
O 24 (Lea, Webley, 1997) &2 BAES @A 3= @At} o= A7| 7kx] 9] st ofy
g} 742 %D} = AEA o]olo] RelE dES fFESHTH(Seo, 2015).
]

4
oX,
o,
ﬂ!lﬂ
tlo
it
I F
> s
Y
D)
o
o>
mlo
o
i‘l’

weba] £5HA A4 F34 THAE A2Eke S Al did T A old A3 A
< fFested 8% d8S dvia g5 F Ak 53] AR FEde A58S EYEE
=o] BExE PAst=d 7] o3 2 2 (Fredrickson, 2001) &3H4 AHEAS 2ol tfgk A7} 7]t
o] Hol 749 7RIS THAE I FAl FES HIEE Sl Fx1Eo] Ak

Shin, Park, Yoon(2013)9] A-ollAl&= Estoz=a]gel] st 7px|Q1A o] Ao zzt Mo ojsh
A ARE Eoled 7|ddshe Aoz Yeiht o] Az Fgld&dgoe] 7hxdrtal A48
A4S HEE YR AYsA & ¥t ol FulS AT FXo| uvtEE ol ol B
etz ebe 7.}@%4 @M?J}Xl kol Ut

o] tiidel W3 A e AL
spargdol gt 7 Hoph FAH R FEhF 7}x1<ﬂ*4% o) Zo] U, o]% Z]—l%/go]a}g 14
o ool & Aol

Seo(2015)2] AT A% AR o] dof oujo] AHA J3S WA, ol A E A% HH A
AES A o] FAF AL, Kim, Jung(2007)9] AT FAHZA Hr7 ARl FAHA
45 S

o] S mX= Ao UEY D} Arnett, Laverie, Mclane(2002)3} Shim, Kim(2014)=
77F ARAle ke njH o2 EAEE sEolt} AREME LA ke S AT

# ATEe BaA HE B B AN85E
Waich B oluet B84 ARAle] PuEsE ofF
2 e JoE 38 F Qons uge e 44
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A7 AY TAYEe] A 2R o9 iEsta YA dvEoss Bh
A FEAEe B sl did 7N AR 1Y A ke Al gt
THEAT. LA 2Rl A8 o]FojAa kg H45 dAsy] Aeire H5H
A ALd < = AFuAelde] EAold.

538 AfFUAelde ATatna ste 4EE A5Y A olEiATIE AR oyt s
M g mE A Fdhs JHAE Wt A4 W(Kim, Hwang, 2016) 3H4 7k <l
2o] o] ot} o]F gl AFuAlel ol AEE wAA e} A E G&IForM HPALS FH
& e W 2EdEYY] At FEE Ao U 5 vk

AFuAeld AR T 2R 2 2Q15S JHIstete] HEH FF A E =
ola, Z1 7} FFsHA Fh(Lee, Kim, 2015). B3+ A Ele] o] &S daAA tiidel tat &
=2 olu A JAEAC 0]F F YEE E&S FUHPark, Kim, 2009). o] 4L AR
A sl 2EgEES E5H TS ARG FAo EEE ARRAolghs st AE
S ATl 98-S 8 dd

ol #elaty] fl3) B A AFENS gier A 7Ll TEAY 2EE
ol Zt adlell tial AqruAeld AEE oJ9A Lopsela l=A Aruz vt £ 3}
A 2 gt A YAeld Aol w34 AN S 7o £ AR A4
A e AL A=A T GFRAE FAstaA Figuee 19 ATFEFS TS50

Cultural resource

storytelling
Cultural
Education value
H, recognition
H,
H Communication i
fitness g
H, 5
Entertainment CUliEllIal
pride

Figure 1. Research model
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BoAge] Abgd 27 o AFEAY EAL Table 13 o] AT AA @A F oA
2 1629(56.3%), HA2 126(43.7%)2) A O 2 YERT]

Aol webA = 200H7F 128 (44.4%) = 7HE ok, v 2= 30t 76'8(26.4%), 40tH7F 567
(194%)°] =olQdrt. 32 diE 134%46.5%), N4 59%(20.5%), A& 529 (18.1%) 0.2 1
Elgtth, €8 250045 200-40057H] vlRko] 1087 (37.5%), 400-600%Hn| ko] 7078(24.3%)°] A

i, A AHEA o] 769 (264%), A SSH(19.1%), AATH 3813299 0= ekl

s 1

Table 1. Demographic characteristics of sample(n=288)

Categories N % Categories N %

Gender female 162 563 under 2,000,000 won 83 28.8
male 126 437  Monthly 2000,000-4,000,000 won 108 375
20-29years 128 444 income  4,000,000-6,000,000 won 70 243

e 30-39 years 76 26.4 exceed 6,000,000 won 27 94
40-49 years 56 19.4 house wife 38 132

50 years and over 28 9.7 student 55 19.1

below high school 17 59 office worker 76 264

. in university 59 20.5 oo service worker 30 104
Education college graduate 52 18.1 sales wgrker 16 56
level - technical worker 13 45
university graduate 134 46.5 professional 31 107
graduate school graduate 26 9.0 etc 29 10.1

 ATE Sd ARE SHWSFES Table 20149 o] B
gl Al 1A 7 Cronbach’s o A& ol 3o =x Bt Wi gl
of HANA EspA 2EgEe] e T wgA A 25, S5 dEEHIY
QoA Z4zy 1@ o] AAHNG. £ AfyAeld AR WM 153+ &34+ 7t

o
A=)
>,
)
oX,
o
Jot
s
ol
ol
£l
>
2
2

EA 29l 7) :
2]912) W ol A 23E8o] A AE ALt

A MRS 34 FEES QA™AX T 070132 YERY ZF 8159 AAA7E Aet
of MdetddS gnsoirt. w3k A H45S 918 Cronbach’s a #tS ©]&skd=w, 1 Ax
AbgE W4E9] Crombach’s a%ko] 0.860-0.951%2 UEPHFO RN = AFAS T3 WIS
R el

=758 FAFElIA A7 Table 33 o] 7dAIZ]|Z(CR : construct reliability) 2} 3 w4k

p

FZ(AVE : average variance extracted)Z 1 #S H7lelth NEAIREE Table 3914 RHolA| &
kel o] 0.8 o], BAEAFELS 05 o) donN JTEIAS Frstgth



FAEPGA & AVES] Al fho® RISl e, Table 39 thzpadolA] Hofx)= A 3
oA ep 2ol A N AuAT %S FIeta = Aow wAEo HHEEAEE gdud A
2 eyt
Table 2. Factor analysis and reliability analysis
Standardized )
Factor factor SE. CR Cronl()lachs
loading
Provide information on Jeju 0.827
Education Higher understanding on culture of Jeju 0.864 0.066 16579  0.860
Educative 0.765 0.062 14518
Cultural Reflect regional characteristic of Jeju 0.896
resource  Specialty Reveal regional characteristics 0.889 0.046 21.653  0.907
storytelling Differentiated from other regions 0836  0.049 19.186
Drag attention 0.892
Entertainment Touch people’s hearts 0.835 0.052 19.106  0.893
Arouse curiosity 0.848 0.051 19.031
Appropriate communication is made for image of Jeju 0.903
Communica- Well expresses cultural resources of Jeju 0.889 0.042 22488 0.921
tion fitness i i icati )
Use suitable media for communication of cultural 0.888 0,046 22388
resources of Jeju
Cultural Culture of Jeju has symbolic mean 0.860
value  Culture of Jeju is valuable 0.902 0.051 20.818 0915
recognition Cylture of Jeju is special 0.890  0.055 20.309
Culture of Jeju gives pride to Jeju residents when 0.887
telling residents of other regions about where they live )
Has pride when telling culture of Jeju to residents of
C;ggral other regions 0.858 0.032 29.586 0,951
e A : :
}-(Igfl pride in achievements of Jeju through the culture of 0.904 0042 23013
Culture of Jeju makes the Jeju residents pride 0.931 0.041 24517

¥=146518, df=118, p=0.039, CMIN/DF=1.242, RMR=0.050, GFI=0.951, AGFI=0.921, NFI=0.972, TLI=0.992,

CFI=0.994, 1F1=0.994, RMSEA=0.029

Table 3. Correlation analysis

Cultural resource . Cultural
Standard storytelling Communi value Cultural Construct
Factor Mean eiation ) - Enertain 50" recogni pride VT reliability
Education Specialty -ment _tion

Cultural Educatio 5376 1058 = 770 0593 0814

resource Specialty 5428 1073  .648** 840 0705 0878
Stof 1

_teu.;{g Eﬁgﬁm 4818 1.137 | 592+ 597+ 801 0642 0843

C"m?‘““m“m 4851 L1164 | S71%*  566%%  672%% 846 0716  0.883

1tness

Cultural value 5 oq0 | og7  sgewr  seg+*  510%% SR 845 0714 0882
recognition

Cultural pride 5303 1297  463**  480%*  585%*  602%* 706** 821 0674 0892

**Correlation coefficient is significant at the level of 0.01 (both sides).

Thick presented value to the diagonal is square root of AVE.
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43. MRS

ool HF RYATE= Table 49149 o] y2=211.581, df=129, p=0.000, CMIN/DF=1.640,
RMR=0.048, GFI=0.928, AGFI=0.894, NFI=0.959, TLI=0.978, CFI=0.984, IFI=0.984, RMSEA=0.047°.%
A S 4 9 el AR ARIEIT

7H 19 &3kl 2R o] acle] AFUAClA Aol mA= G| HS A, 7H
1-19] WA 2A4=0.024, CR=0279, p=0.780)> A2 FTFE WA 9= Aoz Yehtal,
7Hd 129 SE5A(H274=0.186, CR=2.484, p=0013)7 7} 139 SNEHAHEXN(HZAF
=0.631, CR.=8.755, p<0.001)> AFU7AlolA Aol H(He dF& vA= Ao e

7Hd 29 &Stk 2Eg o] aQlo] 3 ZhA|R1A ] m A=
o WHA(AEASG=0303, CR=3363, p<0.001)¥} 7} 229 HEH(HZA
p=0.006) w314 ZHAdA el H#e] F&FE mAL siet, 7HE 2-39
47=0.082, C.R.=0.870, p=0.384)c] "X J&& 7|7 = At

2,

I}
=
)
)
BN
@
FU
o
]
(@)}
-

I E] EﬂOMEH(ﬁEﬁ]

Table 4. Research results
Unstandardized

Hypothesis path estimate Estimate ~ S.E. CR. P Result
HI-1 Education — ?"m‘“’mﬂ(’n 0.027 0024 0098 0279 0780 rejected
1tness
HI-2 Specialty — ggfc‘;“ma“on 0.200 0.186 0080 2484 0.013** Supported
HI-3 Entertainment — gt‘[’l‘:;;“ma“on 0.650 0631 0074 8755 <0001 Supported
H2-1 Education — Cultural value 0.303 0303 009 3363 <0001 Supported
recognition
H2-2 Specialty — Cultural value 0210 0224 0076 2761 0.006** Supported
recognition
H23 Entertainment =5, Cuitural value 0.073 0082 008 0870 0384 rejected
recognition
H3-1 Education — Cultural pride 0217 0168 0098 -2214 0.027+* Supported
H3-2 Specialty — Cultural pride -0.050 0041 0081 0615 0538 rejected
H3-3 Entertainment  — Cultural pride 0.376 0325 0093 4020 <0.001 Supported
py  Communication _ Cultural value 0.173 0198 0074 2335 0.020** Supported
fitness recognition
H5 ggf:sf;“ma“o“ — Cultural pride 0.170 0152 0079 2143 0.032** Supported
He Cultural value o oride 0.827 0643 008 10024 <0001 Supported
recognition

’=211.581, df=129, p<0.000, CMIN/DF=1.640, RMR=0.048, GFI=0.928, AGFI=0.894, NFI=0.959, TLI=0.978,
CFI=0.984, IFI=0.984, RMSEA=0.047

7 3¢] kA ~Egdygo] ajlo] &3k Al Ao dFe] A=
74 319 wHA(HZAG=-0.168, CR=2214, p=0.027)2} 7} 339 <lgfg oI A ZAF
=0.325, CR.=4.020, p<0.001)& F-3}2 Ao H(+)2] FaS vxE= Aoz Yeha 714 329
EEXQ(HZAFT=0041, CR=-0.615, p=0.538) A+ F3FS nA# &= Aoz ey}
AFUAeld Aol 544 7HX A vAE GEs AuE Hd 4°l A% Aol M =(7
2 7A147=0.198, CR.=2.335, p=0.020) A+ FF FA7}F o] A=A} Eek AFYA A 4

I <
9(

s}

s}
EX
a7
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Fdol w3k AFAle mA = 7Hd 59 QAR 2A4=0.152, CR=2.143, p=0.032) & (+)°]
FIFE A= Aom eyt

npAEro 2 7Hd 69 wshA 7hAIQlA o] £atA AtAlel mAl= Gl o= B+l DF
(3 27147=0.643, CR.=10.024, p<0.001)S "X = Ao Fels]o] 7pdo] A& =)

5. 28
B oATE AFAGY AwAe Fae 2EdYo] THAERe] AR HFeHA
o] F 3}

o)A QEA FAstn, Bad 2EAYs AFUANL iAol FaHH HH1 3
3|
&l

>
Jo
o>
2
=)
N
rr
fo oo
ot
o
o
ofN
QL
2
O,

QA F EE4T AHHANELS AFUAN AFAe] AWl T
& A2 glotk MRS Fo8 JFS M4 I ATk I BHYY 5P Foy
AR A6 Aol JFe WAL Zow Ve, B4 ARl W As AHINE]
Aol dHe MAE Qo AFHT

AT FAAe] Ud wgy 99e BaAL U A4S AN ARAS Folv)
Fod adolth IPE BPehn ARUAN A FoI8 L WA Ran At
Aom %, ARUANAS Bal ALIA s wEA ol Ada ANEA Eeix 9
gol Eejylth. o) PHUEC] AFD Y AYe] FaAL U o8] FEE 2xz Bt
S 2 9a gvha Bk wol glol, WAH AE9d 2909 F9L PoldA B
RFomA Wolgolu s §7% S id Adshe ow ¥ & Atk A, B3
Aol vld Arel F5e] QA ASel ohe A4 AW S ekl 2 SNSE Bd ¥
Fo RromA BEAAn T ARue AARS Folok Bk 53l oled Ade v
ol S WFL A= BPES Agee] wrk 5&AQ AL WAXE $4 Selsiel
Aolth, olel@ Azel He AFATH FHAANAS LKH 29 S B2 oeled AAE
i Eee 2 5 9 Aol

sEDYe] S5 QQlolobt e Adue] AolE whEe] uw, TR s /EA
2YelE B34 ARAG fFold GRS WA e Aow Yepit) ol sEeldse] 7
a.9150] ANSHE el Faxele] da dan A AAwEel MFsthedd 1 A9
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AL AN WEH] e u AR G AD Rolth wmebq AEdY 2 o
5] A Ao] FaALe] FEA o] AAH RS o|F Ltskelol & Holt.

EE ALEIRER] FoHA ANANelE fola ate] AR, FahH ARAelE (1l
G AL Ao Uehith ol AWHoR THAES tYoR FAAY sEddel 1
& AA £77) oFolAA @n 8e HAFT. PN Axddge 9 FHAS
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2 AL 5 s AR foldte] 454 ARE ¥U 5 b e Zzade) el
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AN F Q= wek AAsE AR ZEade] e EASE sy, 4 AT tde] &
FoE ABS 29GP ale] EPANORA Bt Ao Feelud e BE
Helak 4 gle Aot}
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The Effect of Cultural Resource Storytelling to Communication
Fitness and Cultural Value Recognition, Cultural Pride:
Focusing on Jeju Regions

Yun Jeong Kim'

Abstract

This study had implemented based on the fact that the usability of the cultural
resources of Jeju is low despite of its specialties. Value of cultural resources must be
established and inherits the identity of the region. In addition it must accept a meaningful
education to community members. Cultural resources are important differences that
distinguish it from other regions. Therefore, members and appropriate communication should
be made. This tried to check the cultural value and pride which actually recognized by Jeju
residents by figuring the effect of the cultural resources storytelling to communication. For
such, cultural resources storytelling is categorized as education, specialty and entertainment
factors. As a result of the actual analysis, specialty and entertainment factors among the
storytelling factors have positive (+) effect on communication fitness. Also, education is
shown to have a positive (+) effect on cultural value recognition, and the education,
entertainment on cultural pride. Especially, the communication fitness had a positive (+)
effect on cultural value recognition and cultural pride, and the cultural value recognition
proved the structural effective relationship shown to have a positive (+) effect on cultural
pride.

Keywords : Cultural resource storytelling, Communication fitness, Cultural value
recognition, Cultural pride.
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