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ABSTRACT

A Subjective Study on Jeju City Brand Identity

Soo-Jin Hwang
Department of Business Administration

The Graduate School

Sookmyung Women's University

The real estate market In Jeju Island has been booming since
2010. The real estate market of Jeju Island can be seen through the
price index, a real transaction price data accumulated from January 1,
2006, according to the "Real Estate Transaction Reporting System”. In
2010, the real price index of apartments in Seoul was 143.1 and Jeju
Island was only 122.9. However, this situation reversed and the real
estate market boom continued in Jeju Island in 2015. As a result, it
continued until 2016, and in 2017, the real price index of apartments
in Seoul was 162.7, but Jeju Island reached 268.8. In spite of the
geographical conditions of Jeju Island, human capital such as
education, technology, ideas, talent, and entrepreneurship are gathering
together as a domestic tourist spot and are making a leap into a
global city in line with the development trend of the world tourism

industry.
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The recent trend in 2017 is 'YOLO (You Only Live Once)’
(Dong—-A Business Review, Dec. 2017) through the number of social
media awards. YOLO means ’life is only once’ and young people
with these values choose to work properly, earn modestly. As a
result, many young people have chosen ’'Jeju’ in Korea as a space
for healing and they can take a break from reality by visiting the
city 'Jeju’. Most of the researches related to Jeju Island have been
mainly focused on the questionnaires and surveys of current visitors
to Jeju Island. However, the purpose of this study is to propose an in
— depth analysis and future improvement plan of Jeju 'City Brand

Identity’ from the viewpoint of Jeju citizen of young ages.

Key words: jeju island recognition, city brand identity, city

branding, place branding, g methodology
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